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Abstract

Issues: Young people are particularly impressionable when it comes to forming

expectations and attitudes around alcohol consumption. Any stimuli that normal-

ise and foster positive expectations around alcohol use may increase the risk of

underage alcohol consumption. Alcohol venues that market themselves as being

appropriate ‘family friendly’ establishments for children risk exposing minors to

environments that are saturated with alcohol-related stimuli. However, research

examining how exposure to licenced venues affects underage people is very lim-

ited. The aim of this narrative review was to identify and synthesise relevant evi-

dence to better understand how attending these venues might affect minors.

Approach: A narrative review of research published between January 2016 and

November 2022 was conducted to investigate the potential effects on underage

people of exposure to licenced venues and stimuli encountered in/around these

venues. Examined stimuli included alcohol advertising, people consuming alcohol

and alcohol outlets.

Key Findings: The reviewed literature indicates that the risk of alcohol-related

harm among minors is likely to increase with greater exposure to alcohol venues

due to the associated exposure to alcohol advertising, exposure to others consuming

alcohol and higher outlet density. In combination, these factors are likely to nor-

malise alcohol consumption for minors and create positive alcohol expectancies.

Implications and Conclusion: Venues serving alcohol should be discouraged

from targeting families and parents should be warned about the risks associated

with taking minors to venues where alcohol is sold and consumed.

K E Y W O R D S
alcohol, minors, advertising, outlet density, alcohol-related stimuli

Key Points
• Minors can be exposed to alcohol-related stimuli when attending licenced

venues.
• Relevant literature was reviewed to better understand how minors might be

affected by ‘family friendly’ alcohol venues.
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• Synthesised research suggests any exposure to alcohol-related stimuli risks
poorer alcohol outcomes for minors.

• Alcohol venues and outlets should be discouraged from targeting families.

1 | INTRODUCTION

Alcohol consumption is a leading contributor to the
global burden of disease [1]. It increases the likelihood of
cardiovascular disease, stroke, several cancers, inten-
tional and unintentional injuries and non-communicable
diseases [1–4]. Over the last decade, per capita alcohol
consumption has plateaued or declined in many high-
income countries [5], with downward trends in consump-
tion observed for minors in particular [6–10]. The latter
has been attributed to an increasing normalisation of
abstinence among adolescents [6], less permissive paren-
tal attitudes to underage consumption [11, 12] and social
movements emphasising the value of health and fit-
ness [7]. While this downward trend is positive, a sizable
minority of minors still engage in underage alcohol con-
sumption. National surveys have found that one-third of
Australian adolescents aged 14–17 had consumed alcohol
in the last year [13], 23% of 11–15 year olds in the
United Kingdom had used alcohol in the last week [7],
and 1 in 10 16–17 year olds in the United States had con-
sumed more than five standard drinks in a sitting in the
last month [14].

Compared to adults, minors are more vulnerable to
experiencing harm as a result of alcohol consump-
tion [15]. Alcohol use affects the development of the
brain while it is maturing, impairing cognitive abilities
such as memory, language, attention and executive func-
tion [15–17]. Underage consumption is also linked to
anxiety issues, heightened risk-taking behaviours,
reduced school performance and greater likelihood of
developing problematic alcohol use in adulthood [18–21].
Minors are susceptible to external alcohol-related influ-
ences in their environments that can have adverse conse-
quences [22, 23]. For example, exposure to others
consuming alcohol or alcohol marketing in childhood
and adolescence can normalise alcohol use and create
positive alcohol expectancies [24–27], increasing the like-
lihood that minors will engage in underage drinking [24,
28–30].

1.1 | ‘Family friendly’ licenced venues

Recent industry publications have encouraged adult-
oriented licenced alcohol venues to reposition themselves
as being ‘family friendly’ through their promotional
activities and offered amenities [31, 32]. Venues in some

countries seem to be adopting this approach, with media
outlets in Australia, Canada, the United States and the
United Kingdom reporting on the popularity of family
friendly licenced venues and debating the appropriate-
ness of children attending these establishments [33–38].
The motivation for this approach is to increase revenues
by attracting parents who may otherwise not consider
these kinds of establishments to be appropriate or desir-
able locations for spending time with their children
[31, 32]. To appeal to this market segment, some venues
are adapting their physical spaces by running child-
focused activities, creating designated play areas for chil-
dren, offering food options suited to families, and train-
ing staff to be welcoming and accommodating to families
with children [31, 32, 39]. These tactics appear to be
effective, with qualitative research indicating that parents
can feel comfortable bringing their children to these
kinds of licenced venues [31]. In the aforementioned
countries, venues that target and are patronised by chil-
dren and young people are also serving alcohol, such as
cinemas, theme parks, and leisure and gaming play cen-
tres [37, 40–42]. This is especially problematic because
minors frequently attend these venues and can often do
so without the need for an adult guardian to be present.

There is a lack of research examining the direct
effects of exposure to licenced venues on minors’ alcohol
outcomes, but related areas of focus have the potential to
provide relevant insights. For example, attending family
friendly licenced venues could be expected to increase
minors’ exposure to alcohol-related stimuli sometimes
found in licenced venues such as alcohol use, intoxicated
patrons and promotional materials for alcoholic products
[43, 44], which could normalise consumption behav-
iours [45]. This is important in the context of evidence
that incremental increases in exposure to alcohol stimuli
contribute to higher levels of underage alcohol consump-
tion [46–48]. Similarly, studies have linked higher venue
density of ‘on-premises’ alcohol outlets (e.g., pubs and
restaurants) in minors’ neighbourhoods to greater levels
of underage alcohol consumption [45, 49, 50]. If licenced
venues increasingly target parents to attract families with
children to their premises, such effects could undermine
recent reductions in underage alcohol consumption and
are therefore important to understand and anticipate.

The intention of this narrative review was to synthe-
sise evidence specifically relating to how minors might be
affected by attending licenced venues. However, given
the lack of research in this area, the scope of the present
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study was broadened to review recent studies examining
related subject areas to gain insights into the effect venue
attendance is likely to have on minors’ alcohol-related
attitudes and behaviours. The focus was on studies inves-
tigating outcomes associated with minors’ exposure to
alcohol-related stimuli in the form of alcohol advertising,
people consuming alcohol, and outlet density due to the
likely relevance of these variables to minors’ experiences
of licenced venues. The results can alert health advocates
and policy makers to potential problems resulting from
licenced venues seeking to attract more families to their
premises and leisure venues taking up alcohol licences.

2 | METHOD

This narrative review was exploratory in nature and
investigated several broad but related areas of alcohol
research to identify findings relevant to how the growth
of family friendly alcohol venues is likely to affect under-
age people. A narrative review approach was taken to
facilitate synthesis of relevant literature in the absence of
specific dependent variables. This approach is recom-
mended for exploring broad topics and identifying
knowledge gaps [51, 52].

2.1 | Search protocol

A systematic approach to the identification of search
terms was taken that involved initially conducting several
trial searches in PubMed, focusing on literature examin-
ing how minors are affected by exposure to alcohol adver-
tising, others consuming alcohol and alcohol venues.
These topic areas were selected due to their likely rele-
vance to the ways in which venue-related stimuli could
influence children and adolescents. Experts in the field
were also consulted to identify appropriate search terms.
The final list of search terms was grouped according to
the following categories: alcohol, children/young people,
mechanisms of exposure (e.g., advertising and branding)
and venues (see Figure 1).

For an article to be identified as relevant in the first
screening phase, the title or abstract had to contain terms
from the first two search categories (alcohol and chil-
dren/young people) and term(s) from one or both of the
third and fourth categories (mechanisms of exposure cat-
egory and/or venues). The search was limited to peer-
reviewed articles published between January 2016 and
the search date of 21 November 2022. Articles were lim-
ited to those focusing on children/young people under
the age of 18, which is consistent with the American Psy-
chological Association’s definition of adolescence [53]

and the legal drinking age in most Western nations
[54, 55]. The reviewed articles were restricted to those
with English versions available. Review studies were
included where these types of studies assisted with
synthesising the literature and understanding of the
examined topics.

2.2 | Screening and selection protocol

The search protocol was applied to the PubMed database
and yielded 8051 potentially relevant articles. These arti-
cles were then screened using ‘Research Screener’
machine learning software, which is a validated tool that
semi-automates the article screening process [56]. Previ-
ously identified relevant articles act as examples that
enable the software to screen all articles identified by the
search strategy and then present a block of 50 articles
identified as being most similar to the example articles.
The user screens the titles and abstracts of these 50 arti-
cles and flags those that are appropriate for full-text
review. Research screener then produces a new block of
50 articles to be reviewed based on the example articles
and the articles that have been flagged in the previous
block(s), and the process continues until relevant articles
no longer appear. This process results in the initial blocks
of 50 containing many relevant articles and the subse-
quent blocks containing fewer applicable articles as the
number of relevant articles was systematically exhausted.
Figure 2 shows the number of articles flagged as being
potentially relevant per block in the present review.

Around half (4350) of the initially identified articles
in the search strategy were assessed at the title and
abstract stage for relevance by author Leon Booth using
the Research Screener software. This meets the Research
Screener [56] recommendation to assess at least 35% of
articles at this stage to maximise the likelihood that all
relevant articles will be identified. The decision to stop
screening after half of the articles (87 blocks of 50 articles)
were reviewed was made as the number of potentially
relevant articles identified per block had greatly dimin-
ished at this point (see Figure 2). Furthermore, none of
the articles identified in the final 10 blocks were con-
firmed as being relevant when the full texts were
reviewed by authors (blinded for review), indicating that
the title and abstract search was concluded at an appro-
priate point. Therefore, 3701 articles were not reviewed
at the title and abstract stage due to the screening process
being halted at this point.

Of the assessed articles, 453 were flagged for full text
review, of which 64 were assessed to be relevant and
included in the final literature review. To be considered
relevant, articles had to report empirical data relating to
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minors’ exposure to alcohol-related stimuli and how this
was associated with alcohol-related outcomes such as age
of initiation, volume of consumption, binge drinking
behaviours, attitudes to alcohol and alcohol-related harms.
Full texts were reviewed by two authors (blinded for
review); when discrepancies arose, the researchers dis-
cussed the relevance of the paper to reach a consensus. A
flow diagram depicting the phases of the screening process
is shown in Figure 3. Further detail on data extraction and
synthesis is provided in Data S1, Supporting Information.

A brief confirmatory comparison search was con-
ducted using Google Scholar to identify any potentially
relevant articles that may have been missed. The search
yielded one additional relevant advertising article that is
included in the present review. The details of the confir-
matory search are outlined in Data S1.

3 | RESULTS

None of the identified studies directly examined the
effects of exposure to licenced alcohol venues on
minors. However, literature was identified for three
related research topic areas that provide insights into
how encouraging families to attend drinking venues
and licencing venues that have children as a key
patron group could adversely affect underage people
(see Figure 4). Twenty-one articles investigated the
effects of children and adolescents’ exposure to alcohol
advertising, 32 focused on exposure to parents consum-
ing alcohol and 12 examined outcomes associated with
exposure to alcohol outlets. The findings relating to
these topics are outlined below. Most of the identified
studies were quantitative empirical studies involving

F I G U R E 1 Search terms grouped by category.
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the collection of primary data (n = 61), with four
reviews also included.

3.1 | Exposure to alcohol advertising

Twenty-one articles were identified that examined the
relationship between advertising exposure and underage
alcohol outcomes, including research from Australia
[57, 58], the Netherlands [59], South Africa [60], South

America [61], Taiwan [62–64], Uganda [65] the
United Kingdom [66] and the United States [47, 67–72],
with some multi-country studies [24, 73–75]. The
reviewed studies provided clear and consistent evidence
that exposure to alcohol advertising leads to underage
alcohol consumption [24, 47, 57–75]. Several of the
reviewed studies were longitudinal and revealed that
increasing exposure to alcohol advertising corresponded
with higher levels of alcohol consumption, earlier initia-
tion of drinking, and greater engagement in hazardous

F I G U R E 2 Number of articles flagged as potentially relevant in each search block of 50 articles.

F I G U R E 3 Literature search flow diagram.
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drinking among minors, all of which have been found to
increase the incidence of alcohol-related harms [59,
70, 73]. An identified review of longitudinal studies pub-
lished since 2008 supported these associations [75]. A
dose-response relationship was identified whereby cumu-
lative exposure to alcohol advertising corresponded with
higher levels of alcohol consumption [47]. In terms of the
magnitude of the effect, a study found that for each 1.5
standard deviation increase in exposure to television alco-
hol advertisements, underage people were 36% more
likely to consume the advertised products [71]. These
findings are consistent with the conclusions drawn by a
narrative review study identified in the search strategy
that included advertising research published from 1988
to 2016 and had some overlap (n = 7 studies) with the
present review [24].

Most of the included studies were limited by their use
of self-report methods to assess exposure alcohol advertis-
ing, which could be vulnerable to biases. However, the
results of studies that included more objective measures
of exposure to advertising were consistent in observing
positive relationships between the amount of advertising
to which underage people were exposed and their alcohol
consumption behaviours [47, 57, 64, 73]. These studies
employed methods such as measuring the frequency of
alcohol television advertisements shown during shows
and timeslots popular with adolescents over time
[57, 73], and using ‘gross metric points’, which are an
industry metric used to quantify the reach of an advertis-
ing campaign for different demographic groups [47].

Several mechanisms were proposed in the literature
to explain how exposure to alcohol advertising influences
underage alcohol consumption. The mere exposure effect
posits that repeated exposure to advertising increases

brand/product familiarity, which in turn leads to more
favourable evaluations of and preferences for the adver-
tised products [25]. In addition, the modelling of alcohol
use in alcohol advertising can influence social norms in a
manner that fosters underage consumption [76]. These
norms include descriptive (believing that alcohol con-
sumption is commonplace) and injunctive (believing that
alcohol use is a socially acceptable and desirable activity)
norms [24, 25]. Alcohol advertising may also create posi-
tive alcohol beliefs and expectancies among young people
by portraying alcohol use in a positive light (i.e., drinking
alcohol is a fun and social activity that will make you
happy), thereby increasing the likelihood of underage
alcohol consumption as minors anticipate enjoyable
experiences to result from alcohol use [24].

Overall, there is strong evidence that exposure to
alcohol advertising increases the risk of negative alcohol-
related outcomes for minors. Alcohol advertising can be
present at licenced venues [43, 77, 78], and thus any
increase in exposure to alcohol advertising that results
from attending licenced venues could be expected to
result in greater alcohol-related harms among children
and adolescents. Therefore, licenced venues targeting
families and existing child-focused venues being licenced
to sell alcohol represent a threat to minors due to the
potential for increased exposure to alcohol advertising.

3.2 | Exposure to parents consuming
alcohol

Although the intention was to review research concern-
ing the impact of minors being exposed to any people
consuming alcohol, all identified studies focused on chil-
dren and adolescents witnessing their parents’ alcohol
use. The relevant research in this area examined: (i) how
parental alcohol intake is associated with adverse
alcohol-related outcomes in children (28 articles identi-
fied); and (ii) how children’s observation of parental alco-
hol consumption affects children’s attitudes and beliefs
(4 articles). While research relevant to the first area does
not directly examine exposure to alcohol consumption
behaviours, it is acknowledged in the literature that
greater parental alcohol use is likely to result in their
children witnessing more alcohol consumption [29,
46, 79–82]. Therefore, in line with research in the area
and for the purposes of this review, greater parental con-
sumption was considered a proxy for increased exposure
to parental drinking behaviours.

The 28 articles identified on parental alcohol intake
only (i.e., not specifying children’s observation of alcohol
use) linked greater frequency and/or volume of consump-
tion to negative alcohol-related outcomes for their

Vulnerability 
of children 

from exposure 
to licenced 

settings

Alcohol 
advertising 

(n = 21)

Parents 
consuming 

alcohol

(n = 32)

Alcohol outlet 
density 

(n = 12)

F I G U R E 4 Conceptual domains of the literature review.
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children [46, 79, 80, 83–107]. This effect was observed
across numerous countries and cultural contexts, includ-
ing Australia [87], Brazil [85, 90], Chile [86], China [105],
Germany [97], Ireland [98], Japan [88], Mexico [107],
Slovenia [96], Spain [101], Taiwan [79], the
United Kingdom [91, 93, 94] and the United States
[89, 92]. Thirteen of the identified studies were longitudi-
nal and found that parental alcohol use is associated with
children subsequently engaging in underage alcohol con-
sumption, suggesting a causal link between these two
outcomes [79, 84, 87, 90–94, 97, 99, 101, 103, 104]. Simi-
larly, a systematic review of longitudinal cohort studies
conducted in 2016 found that 19 of the 21 examined stud-
ies linked greater parental consumption to poorer
alcohol-related outcomes for minors, including increased
alcohol consumption, more frequent binge drinking,
earlier initiation of drinking, and more incidents of
alcohol-related harm [46]. Overall, research in this area
demonstrates a greater frequency and/or quantity of
parental alcohol consumption increases the likelihood of
subsequent negative alcohol-related outcomes in children
and adolescents [46, 79, 87, 91, 94, 97, 98]. This effect is
still evident at lower levels of consumption, meaning
parental drinking does not need to be at high-risk levels
to impact on child outcomes [46, 79, 94, 97, 108].

These studies were limited by a reliance on retrospec-
tive recollection of alcohol consumption for both minors
and their parents [80, 81, 87, 93, 94, 97, 102, 107, 108].
Some studies were further limited by requiring children
to report on both their own and their parents’ alcohol use
[86, 88–90, 96–98, 101]. These methods for assessing
alcohol-consumption could be liable to recollection
biases, potentially affecting the validity of the results.
However, requiring participants to recall their alcohol
consumption is a commonly used method and generally
results in underreporting of actual consumption, mean-
ing the results of the reviewed studies are likely to be
conservative [109, 110].

Four studies examining the effects of children’s obser-
vations of their parents’ alcohol consumption were con-
ducted in the Netherlands [111–114]. They were
longitudinal studies measuring how frequently minors
were exposed to their parents’ drinking behaviours to see
if it predicted their future expectancies, normative beliefs
around alcohol use, and alcohol consumption. Two stud-
ies found that children and adolescents who were more
frequently exposed to parental consumption at family
occasions (e.g., family barbeques) were more likely to
endorse positive expectancies about alcohol such as ‘alco-
hol makes people more sociable’ [111, 112]. The third
study found that children aged 4–6 years who were more
frequently exposed to their parents’ alcohol consumption
were more likely than their peers to report the

consumption of alcoholic beverages as being the norm
for adults in social situations [113]. The fourth study
demonstrated that adolescents’ exposure to parental con-
sumption increased their likelihood of later consuming
alcohol themselves [114]. These findings suggest that wit-
nessing parents consuming alcohol risks normalising
alcohol use, fostering pro-alcohol beliefs and increasing
the likelihood of underage consumption in adolescence.

Several explanations have been proposed to account
for the identified relationships between parental alcohol
consumption and child outcomes. First, they could reflect
spurious correlations caused by shared factors between
parents and children, such as immersion in pro-alcohol
environments, ease of access to alcohol and cultural or
religious influences [46]. Second, children can inherit
their parents’ genetic vulnerability to developing alcohol-
related issues, which would contribute to transgenera-
tional alcohol problems [91, 115]. Third, parental drink-
ing fosters positive alcohol expectancies among children
through children observing their parents’ alcohol use [29,
79–82]. In terms of the latter, a systematic review con-
cluded that minors primarily learn about alcohol via
observation of others, and that exposure to parental con-
sumption behaviours throughout childhood and early
adolescence can create positive alcohol expectancies,
increasing the likelihood of underage alcohol use [29].
Observing parents consuming alcohol can cause children
to associate alcohol use with socialising, being happy,
attending fun events and relaxing [79, 87]. Research sug-
gests that children’s alcohol-related expectancies develop
at a young age [26, 28, 30], with children as young as four
able to identify contexts where alcohol is typically con-
sumed (e.g., parties) and recognise that alcohol use
changes adults’ emotions [108, 111]. Children aged 3–
6 years who frequently attend events where alcohol is
consumed demonstrate greater knowledge about social
norms surrounding alcohol consumption compared to
their peers [28].

Overall, the reviewed research consistently demon-
strated that observing alcohol consumption behaviours
can normalise alcohol use, create positive alcohol
expectancies, and increase the subsequent risk of neg-
ative alcohol-related outcomes for children. This risk
increases with greater exposure [46, 79, 87, 91, 94,
97, 98]. Therefore, immersion in contexts where alco-
hol consumption behaviours are enacted, whether at
home or in licenced venues, represents a risk to
young people because it can promote underage alco-
hol use. This highlights the potential for adverse out-
comes among minors resulting from increased
prevalence of family friendly licenced venues or the
introduction of alcohol to venues with existing child-
focused activities.
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3.3 | Exposure to alcohol outlets

Twelve studies focusing on the effects of alcohol outlet
density on minors were identified [45, 116–126]. These
studies examined the relationship between the density of
alcohol outlets near minors’ residences and schools and
any associated alcohol-related outcomes. Alcohol outlets
represent a context where minors are likely to be exposed
to the above-mentioned alcohol-related stimuli (alcohol
advertising and parents/people consuming alcohol)
[45, 77]. On-premises alcohol outlets are those where
alcohol is consumed at the venue (e.g., bars, pubs and
restaurants), while off-premises outlets are those where
alcohol is sold but not consumed (i.e., alcohol retail
stores) [45]. Living near both these kinds of alcohol out-
lets has been associated with underage people seeing
more alcohol-related stimuli in their environments
[78, 116], and as such both types were included in this
review due to their potential to normalise alcohol use for
minors [45, 116, 124]. In line with this, outlet density was
consistently linked to higher levels of underage alcohol
consumption [45, 48, 116–125]. This association was
observed for both on- and off-premises retailers [45, 116–
118] and across multiple countries, including Australia
[45, 123, 124], Brazil [119, 120, 122], New Zealand [118]
and the United States [116, 117, 121, 126]. The associa-
tion between outlet density and level of alcohol consump-
tion was found to be stronger in adolescents than in the
general population, suggesting adolescents may be partic-
ularly susceptible to the presence of alcohol outlets in
their environments [117].

While most of the identified studies were
cross-sectional in design, the two longitudinal studies
supported the consensus and demonstrated that outlet
density at baseline was associated with subsequent ado-
lescent drinking behaviours [117, 123]. One of these was
an Australian study that found the density of alcohol out-
lets independently predicted adolescent consumption
over the course of a year, while controlling for several
other factors associated with adolescent drinking behav-
iours [123]. The other was conducted in the United States
and found that outlet density and neighbourhood disad-
vantage were both independently associated with binge
drinking behaviours among adolescents [117].

Two primary reasons have been proposed to explain
the link between outlets and underage consumption of
alcohol. First and most relevant to the present review is
that the presence of on- and off-premises alcohol retailers
normalises the use of alcohol for minors via increased
exposure to alcohol-related stimuli [45, 118, 124]. On-
premises outlets are thought to be particularly problem-
atic because minors are more likely to be directly exposed
to adult drinking behaviours in these venues [45, 127].

The second explanation is the availability theory that
suggests that as the availability of alcohol increases, so do
consumption and corresponding alcohol-related issues
[45, 116, 117, 128]. Greater outlet density increases avail-
ability via lower prices due to increased competition, and
closer proximity to multiple outlets provides underage
people with more means to access alcohol via their social
contacts [116, 117]. In line with this reasoning, minors
living in higher outlet density areas report being able to
access alcohol more easily than their counterparts in
lower outlet density areas [49]. Taken together, the find-
ings of these studies point to the potential negative out-
comes associated with a proliferation of family friendly
venues that results in minors having more licenced
venues in their environments and greater access to such
venues.

4 | DISCUSSION

No identified study published within the narrative review
period directly examined the effects of exposure to
licenced alcohol venues on minors. However, the search
strategy identified numerous relevant articles in related
areas that in combination provide support for the argu-
ment that greater exposure to alcohol-related stimuli
resulting from minors being around licenced venues
increases the risk that they will engage in underage alco-
hol consumption and experience associated negative
alcohol-related outcomes. Being exposed to alcohol
advertising, parents consuming alcohol and alcohol out-
lets shapes the alcohol-related norms and expectancies of
underage people, making them more likely to initiate
alcohol use earlier, consume greater amounts of alcohol
and engage in riskier drinking behaviours. These findings
are consistent with those of work published prior to the
search period that also noted the importance of different
alcohol-related stimuli in forming children’s perceptions
of alcohol from a young age and their subsequent con-
sumption behaviours [129–131]. Given venues in some
countries are seeking to attract families with underage
children [31–37], the results of this review highlight the
need to discourage this practice to prioritise the protec-
tion of young people.

The findings are also in line with research examining
the effects of allowing minors into gambling venues. Like
licenced alcohol venues, some gambling outlets promote
themselves as being ‘friendly’, ‘safe’ and ‘fun’ environ-
ments for children, offering playgrounds, babysitting ser-
vices and children’s meals to entice families into their
venues [39]. In an Australian study, children who
attended venues that hosted gambling activities and
served alcohol were interviewed to understand their

148 BOOTH ET AL.

 14653362, 2024, 1, D
ow

nloaded from
 https://onlinelibrary.w

iley.com
/doi/10.1111/dar.13769 by C

harles D
arw

in U
niversity L

ibrary, W
iley O

nline L
ibrary on [23/05/2024]. See the T

erm
s and C

onditions (https://onlinelibrary.w
iley.com

/term
s-and-conditions) on W

iley O
nline L

ibrary for rules of use; O
A

 articles are governed by the applicable C
reative C

om
m

ons L
icense



perceptions of the venues and gambling activities [132].
Overall, the children reported having positive experiences
at the venues, describing them as being fun and making
references to the child-friendly offerings. When asked to
draw depictions of the venues, one-third of the children
included gambling activities or alcohol in their drawings,
suggesting these stimuli are a salient part of the chil-
dren’s venue-related experiences. In terms of their atti-
tudes to gambling, over half of the interviewed children
expressed a desire to gamble when they reach adulthood,
making statements like ‘I like to win stuff’ and ‘because
they’re what I have seen other adults do’ [132]. Being
exposed to gambling venues thus appears to normalise
and create positive expectancies for adult activities
observed by minors in these contexts. The research
reviewed in the present study indicates that similar out-
comes are likely for children’s perceptions of desirable
and acceptable alcohol consumption behaviours as a
result of exposure to alcohol-related stimuli in licenced
venues.

Several strategies could be implemented to reduce the
risk that attending alcohol outlets poses to underage peo-
ple. Prohibiting minors’ access to licenced venues or
restricting their attendance hours would likely be the
most invasive but effective means to protect them. From
a licensing perspective, local government authorities
could be educated about the possible dangers of permit-
ting alcohol sales at child-oriented venues so they can
consider this information when making licensing deter-
minations. If minors do attend licenced venues, various
techniques could be used to minimise harm. Given expo-
sure to alcohol advertising appears to have a cumulative
effect [47, 133–138], minimising minors’ exposure to
advertising if they attend licenced venues is crucial and is
consistent with the World Health Organization’s recom-
mendations to reduce the extent to which children are
exposed to alcohol marketing in all its forms [139]. Simi-
lar to ‘no smoking areas’ implemented in the past to
reduce exposure to tobacco smoke in licence venues [140],
designated areas free of alcohol advertising and other
alcohol-related stimuli could be set aside for families with
minors. Any designated areas for children should be
designed to ensure that they do not have a line of sight to
alcohol advertising, alcohol consumption and service
areas. Tobacco research has previously shown that reduc-
ing the visibility of tobacco products at the point of sale
reduces brand awareness and desire to try these products
among young people [141].

Another potentially effective method to reduce the
negative effects of exposure to licenced venues that cater
for children may be to prohibit venues from advertising
themselves as being appropriate recreational contexts for
families and minors. This should extend to prohibiting

alcohol venues from sponsoring minors’ sporting clubs to
further reinforce that these types of venues are not appro-
priate for underage people [142]. Public health represen-
tatives frequently advocate for restrictions on alcohol
advertising as an effective method for reducing alcohol-
related harms [143, 144]. Public health communications
could also inform parents about the potential dangers
associated with taking their underage children to alcohol
outlets. People generally have a poor understanding of
the risks associated with alcohol consumption [145, 146],
and many parents may be unaware of the cumulative
harmful impacts of child exposure to alcohol prompts in
the settings in which they live, play and socialise.

4.1 | Limitations and future research

The present study has several limitations. First, while the
findings suggest that exposure to alcohol-related stimuli in
licenced settings is likely to increase the risk of alcohol-
related harms for children and adolescents, this is based
on converging evidence in related areas rather than direct
empirical research conducted in these settings. To over-
come this limitation, there is a need for further research
that directly examines how alcohol venue attendance
affects underage people. Second, the use of English search
terms may have prevented the identification of relevant
research published in other languages. The potential
impact of this limitation is somewhat attenuated by the
identification of articles from a range of differing geo-
graphical locations using the employed search terms.
Third, this narrative review did not attempt to identify
whether a publication bias exists in the reviewed areas of
research. Therefore, it cannot be ruled out that the
observed consistent findings across numerous studies
might be partially due to publication bias. Fourth, the reli-
ance on one database for the primary literature search
means the review should not be considered an exhaustive
account of relevant literature. Last, research concerning
exposure to others consuming alcohol was limited to
parental alcohol use. Future research should examine
whether the association between witnessing parental con-
sumption and poorer alcohol-related outcomes for minors
extends to witnessing others’ drinking behaviours.

5 | CONCLUSION

Based on the examined research, the conclusion of this
narrative review is that exposure to alcohol-related stim-
uli in family friendly licenced settings and in conjunction
with child-focused activities is likely to increase the risk
of alcohol-related harms for children and adolescents.
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Exposure of minors to these alcohol outlets presents a
threat to reversing downward trends in alcohol consump-
tion in this age group by normalising alcohol use for cur-
rent and future generations. Policy makers should act to
protect young people and prevent a ‘slippery slope’
whereby including minors in drinking occasions becomes
increasingly acceptable and commonplace.
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SUPPORTING INFORMATION
Additional supporting information can be found online
in the Supporting Information section at the end of this
article.
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